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VASLUI (CAPITAL CITY OF VASLUI
COUNTY)

INHABITANTS

99,407

LOCATION

CITY CENTER

i
CATCHMENT AREA

70,000

Shopping center description
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KEY FIGURES
Cipre cheie

1 EBITDA MARGIN = EBITDA/TOTAL REVENUES. IT CONSIDERS BAD DEBTS DEPRETIATION AND ONE-OFF COSTS TOO

Real estate : Commercial Financial
GBA (sqm) : FOOTFALL : EBITDA MARGIN '
144,776 > 31 MILLION >70%
GLA (sqm) MERCHANDISING (sqm/rented) FFO (euro/month)
90,175 3012 193187 1% 5%  41%  ~500,000
RETAIL OFFICE PORTFOLIO : SUPERMARKETS ELECTRONICS CLOTHING
1% 3%
0CCUPANCY . STORE SIZE (sqm) : COMMITTED CAPEX PLAN (mil. euro)
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THE 16D GROUP

Gruput Igd

Long term vision: this is key to how
IGD develops, manages and enhances
its properties; with this imprinting
IGD builds and cultivates relationships
with the more than 1,300 retailers
present in its shopping centers.

The results indicate that this business
philosophy works.

SOLID ROOTS AND A STRONG INDUSTRIAL
CULTURE CAPABLE OF TRANSFORMING
AMBITIONS INTO REALITY

A real estate portfolio of over €2.2 billion, €1.8
billion of which in Italy: today IGD is Italy’s one

of the most important retail real estate player,
with revenues generated primarily by the rental
business.

IGD'’s portfolio is very segmented and diversified
in terms of geographic distribution, in order to
more effectively meet the unique retail needs of
the local Italian population. Even the locations
near mid-size urban centers, typical of IGD’s
shopping centers, represent the answer to a
special type of demand. The presence of a food
anchor next to the mall is another distinguishing
factor: in this way IGD is able to maintain customer
loyalty and generate foot traffic all week long.
Since 2008 IGD has also been present in Romania,
where it controls Winmarkt, the country’s largest
department store chain found in the historic heart
of 13 cities.

In 2016, there were 75 million visitors at IGD's
Italian centers and more than 31 million in
Romania.

www.gruppoigd.it
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Viziunea pe termen lung: acest lucru ®
este esential pentru modul in care IGD : %
se dezvolta, gestioneaza si consolideaza SPAZIDAVIVERE
proprietatile sale; cu aceasta mentalitate
IGD construieste si dezvolta relatii cu
mai mult de 1.300 de retaileri prezenti in @ management
centrele sale comerciale. Rezultatele arata
ca aceasta filozofie de afaceri functioneaza.

! PORTA@MEDICEA
ORIGINI SOLIDE $I 0 CULTURA INDUSTRIALA Mo

PUTERNICA CAPABILA SA TRANSFORME

AMBITILE IN REALITATE winmarkt

shopping in center

Un portofoliu imobiliar de aproape 2,2 miliarde €, din
care 1,8 miliarde € doar in Italia, astazi IGD este unul
dintre cei mai importanti jucatori din piata de real
estate din Italia, cu venituri generate in primul rand
din inchirierile comerciale.

Portofoliul IGD este foarte diversificat si divizat in
ceea ce priveste distributia geografica, cu scopul de

a satisface in mod eficient nevoile unice, in materie
de retail, ale consumatorilor italieni. Chiar si locatiile
centrelor urbane de dimensiuni medii, tipice centrelor
comerciale IGD, reprezinta raspunsul la un forma
speciala de cerere. Prezenta unei ancore de tip food,
in imediata vecinatate a galeriei comerciale, este un
alt factor distinctiv. In acest mod IGD este capabil sa
mentina loialitatea clientilor si sa genereze trafic pe
tot parcusul saptamanii.

Incepand cu anul 2008, IGD este prezent si in
Romania, unde detine Winmarkt, cea mai extinsa
retea de centre comerciale din tar4, situate in centrul
istoric din 13 orage.

In 2016, au fost 75 de milioane de vizitatori in centrele
italiene IGD si mai mult de 31 de milioane in Romania.
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winmarkt

shopping in center

. HEADQUARTERS

Olympia Tower Building,
i 25-29 Decebal Blvd.
i Bucharest, Romania

: Phone: (+4) 021 408 4700
i Fax:(+4) 021408 4701
i E-mail: office@winmarkt.ro

www.winmarkt.ro
www.gruppoigd.it

Ei /WinmarktRomania
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